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Abbreviations

EC European Commission

HEI Higher Education Institution

LLL Lifelong Learning

R&D Research and development
SME Smal and mediunsized company

S2BMRC  Sciencdo-Business Marketing Research Centre

TTO Technology Transfer Office

uB UniversityBusiness

uBC UniversityBusinesSooperation

UPB University professional working with business

UBC Country Reports: logic and characteristics

The UBC country reports compare the continental results of The reports present mostly descriptive data and raoé

the majorState of European UBthdy (Davey et al., 2011), intended to be a comprehensive or detailed study of each
with the results obtained in a specific country. The reports of the countries or a ranking among EU countries. Instead,
are designed to be complementary to the major study and  the reports are provided to all stakeholders simultaneously
highlight the diversity amongst European countries. (academics, HEI managers, policy makers at different levels,
Additionally, by offering more concrete results at nationa business, et@hd unlike the European report, are expected
level, it is believed, provides more appropriate decision to provide some opportunity for individual stakeholder
making material for most stakeholders, whose jurisdiction is interpretation and resulting actions, according to their local
restricted to the regional or country level. understanding and different roles within the UBC ecosystem
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Executive summary

There is a lack of commitment to university
business cooperation in Austria

As with their neighboursn Germany, Austria has a
focus of universilyusiness cooperation (UBC) in
&ollaboration in R&Dand &ommercialisation of
R&DD results although they perceive their general
level of UBC to be mudbwer than the Germans.
Thereis a difference of opiniobetween Austrian HEI
manages and academics orthe extent of UBC
barriers howeverthere isconsensusdt relationship
drive UBCand that overall Austria has a neutrghot
negative) environment for UBQCrucially though,
Austrian HEI managers andacademics see low
benefitsfrom UBCfor the academic and the HEI
Furthermore, the development of mechanésm
supporting the development of UBC is also deficient
These last two factorsnoderatelylow perceived
benefis and moderatelydeveloped supporting
mechanisms, explain tderatelylow developnent

of most of the types of UBC. Howetlee question is
why? Could theHumboldtian principles surrounding
academic freedom be influencing this lack of
commitmernb UBC

It seems that the third mission of HEls (teaching and
research traditionally being perceived the first and
second) whereby Hs contribute to social and
economic development, is undeweloped in Austria.

The section dmenefitlearly underlines this, whereby

in Austrian HEIls, UBC is considered part of the HEI
mission far less than in the EU. A factor driving this
could be hat traditionally in Austria there is little
influx into HEI management (rectors, deans, members
of university boards etc.) coming from outside the
uni versities. Thi s i s
universities, where members of HElI management have
traditionally (at least partly) been legitimated by
internal elections rather than appointments. Despite
the high recogniti onleva f
management committed to
resources for UBC (and incentives) is sadly lacking
despite that Austrian universities were given
institutional aut onomy
the ministries in 2003/04. Obviously, it will take some
more time to buildip management structures to
govern such big academic entities. Public universitie
however, are still provided with public funding by the
Ministry of Science
agreementdé signed by
elements of this agreement and the consequent
funding indicators, there is practically no relevance
given to UBC or mobility between university and
business. This may largely, or at least partly, explain
the results presented in this report.
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Aboutthe study

The results presented in this report were from a study
commissioned by the European Commission (EC).
Surveys were sent out to all registered European HEIs
in 33 countries in 2011. In total, 6,280 responses
were received from European academics atll
management (HEI managers and HEI professionals
working with industry)whilst from Austria, 169
responses from academics (109) &ftel management
(60) were received. The study measured the
perceptions of these two groups in respect to their
own cooperation efforts and those of their university
respectively.

Collaboration andcommercialisation of R&D
are the most developed forms of UBC

In its universithusiness cooperation (UBC), Austrian

HE$ have a heavy concentratior
in R&DO6 and (2) O6the commerci e
both being above the Europeanerage, whilst other

forms of cooperation are all below, and at times well

below, the EU average. Whilst overall Austrian HEIls

are perceived by HEI managers to be slightly below

the EU average for UBC, Austrian academics perceive
themselves to be one difet lowest UB collaborators in

Europe. Significantly, Austrian HEI manager rate
themselves lowesn Europe for development of

6Mobility of academicsd and 6
in the bottom three countrie
and 0 Go vThelow aesultseai® despite the fact

that Professors in applied sciences universities are
required to have spent time working in busingse.
resul ts for 6Mobility

of st

t r gossidesing phat studgnt moypility fs part of many studyi t i o n

programmesn Austria.
HElI managers and academics see UBC
of top

0O a

Austria s: (1Qiffering motivation / values between
uni ver sity daokdffilancialiresogrses , ( 2

; )
(bgdogethe rESQildi@dhs amedBridns (faom

bet ween wuniversity and busin
according to HEfanagers the mismatch in culture
between HEIs and business is the bighasierin

Austria. By contrast, Austrian academics perceive the

UBE' k3T BRNG& | ated t

differences) being perceived the lowest. Additionally,
Austrian academics are quite positiverespect to
UBCbarriers perceiving lower UB®Garriersthan the
EU aveage. A further notable result is that HEI
manages in Austria perceive that lack of financial



resources obusiness to be the major finandalrier

far greater than a lack of HEI finance for UBe
Austrian Economy is dominated by SMEs with an
emphasi®©n medium (creating 21.1% of all value in
the Austrian economy, compared with the EU average
of 18.3%') and small enterprises. The strong position
of small and medium sizédmily-owned enterprises

(in total, SMEs account for 60.1% of value, compared
with 57.6% in the E® in the Austrian economy
requires considerationby those charged with the
responsibility of managing UBC.

Relationships drive cooperatiorAunstria

Both HEianagersnd academics in Austria perceive
the drivess to be relational with the three of the top
four drivess related to relationship factors. Despite the
pessimism of Austrian academics about their extent of
UBC, their perception dfriversfor UBC is above the
European average, which raises questions talvby

they do not undertake more UBC, a question that will
be explored more inbenefits Furthermore, when
compared with the level of UBfrriers we find that

both HEI managers and academics in Austria perceive
that Austria has a neutral, if not slighfdyvourable,
environment for UBC.

Academics and HEI managers perceive lesser
benefis from UBC

Austrian academiqeerceive the primary winners from
UBC to be:1) business2) students3), benefis to the
HEI business (though far less than trev&iidge) and
lastly @) personabenefis with a very low amount of
academics stating that UBC activities increase their
changes of promotion (significantly below the EU
average).HEI managemestate that {) students are
the main winners of UB®ith @) HEIs(3) business
and (4) society (significantly lower than the EU
average) receiving much lowdrenefits These results
imply that for UBC to increaséoth academics and
HEls (from a policy perspective) need to receive
greater personabnd/or instituional benefitfor UBC

in order to increase UBC activity.

The results obenefitsare extremely similar to their
German counterpartsvith both expressing that UBC
provides a much lower contributianthe role of the
HE] as well asto therole of theacademicthan the
European average. An explanation could be found in
the commitment in Germgpeaking countries to the
principles of theAkademische Freihaitd Humbold
Model of education which reinforces focus on
independence of teaching and reselarrather than
on t he ubhhivedsiimiieskison @0
research and teachingfo do with community

1 EuropearCommission (2013BA Fact Sheet 2083Austria <
http://ec.europa.eu/enterprise/policies/sme/factigures
analysis/performanceeview/files/countries
sheets/2@3/austria_en.pd$ accessed on 13212013.

2 ibid
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engagement. The Humboldt Model fas principles:

(i) freedom of teaching and learning, (ii) the unity of
teaching and research, (iii) the ynif science and
scholarshipnd (i v) the primacy
specialized professional trainingfhese principles
advocate the independence of the HEI, as opposed to
the belief that HEIs are part of a human resources
supply chain, a concept ashated in theWilson
Reportin the UK and increasingly recognised in
European policy and competitiveness initiatives.

of

UBC supporting mechanisms in Austria need
further development

UBCdrategiesare moderately developed in Austria

with most of the strategis , significant
vi sion/ mi ssion embracing UBCSHS
strategy for UBCO& and interna
UBC being well below the EU average, despite

incentives for academics being at about the EU

average.

Fut her mor e, apart from ©6acad:
boardsd and the existence of

dructures and approacte® below the EU average
and at a lowor medium tdow level of development.

In terms of UBGQCactivities Austria again under
performs @ainst the EU average the European
average wi tficused iedutation naad | vy
workshops focused on both students and academics
(particularly entrepreneurship education at a low
level of development) well below the EU average.

With the UBGupporting moanismeepresenting the
actions of what can be done to support UBC, it is not
surprising to sethe extent ofAustrian UBC perceived
to be low-moderate and below the EU average.

A note on Austrian government initiatives

The incentive system provided by regulation and
governmental programs in Austria still does not
sufficiently encourage and support UBC for both sides
(university and business). This is reflected in the result
above. Moreover, the governmental departments
responsible for UBBave, for many years, beesplit
among severalministriedBMWF.gv.at, BMVIT.gv.at,
BMWEFJ.gv.at).Furthermorea number of funding
progranmes designed to suppocbllaboration can
only be applied for by6 t r a d universitieSand

not theuniversities ofpplied science@JAS)e.g. the
recent tender of &ochschulrauStrukturmittél
(structural funding)or the recent allocation of
resources for the establishmehknowledgetransfer
centre&

3 http://www.bmwf.gv.at/startseite/dasministerium/pressend
news/newsdetails/hochschulraustrukturmittekarlheinz
toechterlel5-millionereurafuer-nachhaltigekooperatione

4 http://www.awsg.at/Content.Node/innovatien
investition/patentservice/foerderungen/98020.php



Introduction

Background Objective

With the creation of thé&urope 2020, the European The objective of thieport is to evaluate the current
Unionds (EU) growth str at stggug off OBC itAbskia and menchmarkd thesea d e |,
and the higher education modernisation agenda, outcomes against European HEls. As a result of this
Europe is embracing the need to create a more analysisthe reader will have a clearer understanding

connected @d functioal relationship between of the extent of cooperation with business
government, business abtEl in order to increase Furthermore, the report aims to highlitie barriers
employment, productivity and social cohésidh and driverspreventing or maétating cooperation as
fostering UBC is wunder st owd asathe éxten dfedevalapmenp of snéchabisms we e n
HEls and businesses for mulbasiefif then fostering supporting UBC, in comparison with the European

UBC andextracting its value can help society face a average.
number of issues. These issues include universities with

the problem of decreasing public fuhddelp
businesses to gain and maintain their competitive Methodology

advantage in todayds dynafpgndynternational markets,
contritute to the economic development on regional ) )

and national levélas well as meet the demands of ~ 1he survey was creatatliringa project completed

the labour market to provide more relevant with theEQn afifteen and a half month study on'the
knowledge and skills and greater job prospects of ~ cooperation between HEIs and public and private
studen®. Additionally, there are substantial indirect ~ ©rganisations in Européhe main components of the
outcomes d/BC including support in the creation of a  Project were irdepth qualitative interviews with 10
knowledge econori support for local businéss recogpls_ed industry experts as well as a major
creation of job®, stimulation of economic growth and quantitative surveylhe survey was translated into 22
increased living standards whilst reducing hindrances languages and sent to all registered European HEls

to good living3. In this context, UBC creates mutual (numbering over 3,000) in 33 countries during March

benefitfor all parties involved, and wider, to society. 2011. Through this, a final sample of 6,280
] academics andHEI managemenwas achieved
Over the last few decades there has been a dramatic  making the study the largest study into cooperation

shift in the focus of HEIs and policy makers towards petween HEIs artalisiness yet completed in Europe.
the HEBDbEedodthird missiond. Through this, HEI s
have had their roles focussed to a graextent on Questions were posed to two groups within HEIs.
the need to contribute to society in a more meaningful ~ These groups were asked about their perception of

way through knowledge and technology creation,

transfer and exchangé In recent years, the focus 1. Individual academiowere asked to respond
has been extend(_ed to recognise all _the ways in which onbehalf of themselves
HEIs can contribute to society inoldLifelong
learning (LLL), Entrepreneurshipr exchanges of 2. HEI n_wanagemfent(_HEll managkgrs a”‘_jh
workers with businesses as means to reach the third university  professionals — working — wit
mission. Owing to this, the holistic extraction of value industry) were asked to respoad behalf of
via UBC has become more important for the viability their HEI.
and relevance of HEIs as thendits of closer and R o Col r
better cooperation between HEIs and businesses and Focus et of o rosults
the benefis for the students have been increasingly Academics indv. academics
recognised :
9 HEI management
and university
= | HEls professionaleorking
with industry
5 European Commissi@afill
6
7 8aErgé°|’23823 Colour codes have been usthdoughouthe report to
8 Bozeman and Boardman, 2013 identify those results received from the academic
9 Altmanrand Ebersberge2013 i HEI
10 Etzkowitz & Leydesciy 2000 (green) ad those results received from the
11 Davey et al.2011 (orange).
12 jbid
13 Etzkowitz & Leydesdorff, 2000
14 ibid
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Respondents (academic)

Country

Portugal
Spain
Poland

Italy

France
Germany
Lithvania
Bulgaria
Romania
Turkey
Hungary
Netherlands
Austria
United Kingdom
Belgiuvm
Latvia
Ireland
Finland
Slovakia
Estonia
Cyprus
Croatia
Greece
Czech Republic
Macedonia
Sweden
Slovenia
Norway
Denmark
Liechtenstein

n=4123

Age of respondents iAustria

[
e 7 2
E— &4
En 48
Eeem 35
Eem 34
e 3.4

m— 29

B 25
E==E20
— K
o | 3

]
=]
1]

324
301

Latvia, Bulgaria

Countries underrepresented included
Denmark, Norway, Sweden, Germany
and United Kingdom.

To correct the over- and under-
representation, a weighting system

was applied.

=

The number of academic respondents

per country reflects the size of the HEI

system in the respective country.

Those countries over-represented
included Lithuania, Portugal, Cyprus,

and Romania.

0 100

200

300 400

500 600

Number of academic respondents

Age of respondents iBurope

7,10% \ B
60+
\ 050
100% of 100% of
Austrian respondents
respondents \ 40-49
/ 30-39
20-29
n=84 n=3176

Genderof respondents iAustria

100% of
Austrian
respondents
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\ Female

Male

11,4% \\

60+

50-59

40-49

30-39

20-29

Genderof respondents iBurope

100% of

respondents

n=3176

\ Female

Male

/



Respondents (HEIS)

Country

Germany
France
Paland

United Kingdom
Spain
Portugal
Hungary
Itaky
Metherlands
Litheania
Belgivm
Romania
Austria
Latvia
Bulgaria
Turkey
Finland
Denmark
Czed Republic
Sweden
Ireland
MNorway
Slovakia
Estania
Greece
Croatia
Cyprus
Slovenia
Macedonia
Liechtensrain
Malta
Luxembourg
lezland

— |

=]
El
il
]

n=2157 ©

—

153

| w . Baa |
- ¥
s J J\:\_;’ '

With a few exceptions, the number of
HEI respondents per country reflects
the size of the HEl system in the
respective country.

Those countries over-represented
included Latvia, Cyprus, Estonia,
Lithuania, Luxemburg and Hungary.

“w¢, Countries underrepresented included

Italy, Spain, Greece and Turkey.

To correct any slight over- or under-
representation, a weighting system was
applied

S0

T
150

T
200 250

Number of HEI respondents

Number ofacademicper HEI irAustria

100% of
Austrian
respondents

24,1%

0-50

50-100

100 - 250

250 - 500

500 -1.000

1.000+

Number ofstudentper HEI irAustria

100% of
Austrian
respondents

17,5%

17,5%

TTT———0-500

___——500-1.000

/ 1.000 - 2.500

/ 2.500 — 5.000

/ 5.000 - 10.000

25000+

10.000 — 25.000
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Number ofacademicger HEI irfEurope

14,3% — 050
50-100
100% of - ——100-250
respondents
___———— 250-500
500-1.000
. 1.000+
n=1710

Number ofstudentper HEI irEurope

\—\
500 -1.000

1.000 - 2.500

2.500-5.000

T 5.000 — 10.000

10.000 — 25.000

25000+

11,2%
T ——0-500
9,6%
100% of
respondents —_—
n=1802




Results

Extent olUBC

There have beeneight types of cooperation
recognised between university and busiassfund
in theState of European UBC Repgtth the following

descriptions
Includes joint R&D activities, confract research, R&D consulting, cooperationin
innovation, joint publications with firm scientists /researchers, joint supervision of
theses Bachelor, Master or PhD) or projeds in cooperation with business
n Consists of temporary movement of professors, researdhers from HEls to
business; and employees, managers and researchers from business to HEls.
n- Consists of temporary movement of students from HEls to business
n Includes the commercialisation of scientific R&D results through disclosures of
inventions, patenting and licenses.
8 Types of
UBC Consists of the joint development of o programme of courses, modules, majors or
n minors, planned experiences as well as guest lectures by delegates from external
private and public organisations within undergraduate, graduate or PhD programmes
Includes the provision of adult education, permanent education and for
n continuing educationinveolving the acquisition of skills, knowledge, ottitudes
and behaviours by HEls to people working in external organisations
n Consists of actions involving HEls towards the creation of new ventures or
developing entrepreneurial mind-sets in cooperation with business.
Includes academics invalved in firm decision-making or sitting on the boards
of firms and also having business leaders involved in HEl decision-making or
sitting on the boards of HEls or at a faculty management level

3 clusters of HEI cooperation Relationship among cooperation types
In respect to cooperation withusiness it was found The study identified that HEIs tend to cooperate at a
that HEIs could also be categorised into 3 clusters: similar level in all UBC types e.g. if they cooperate to

a high extent wittbusiness i€ollaboraton in R&D
they cooperated to a similar extent for all the types
of UBC.

1. t_h mnovator8undertaking a higher level
for all types of UBC,

2. t h e 0 muadertaking & medium level for
all types of UBC,

3. the 61 a&xpgteng desedally a low
level (or not at all) for all types of UBC.
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Extent ofUBCin Austria

As answered BYEl managemeartd academics

Collaboration in research and development
| ‘ 4,8
1 5,4
Commercialisation of research and development results | 54
’J 43
Lifelong learning _ rﬁﬁf
3,1
Mobility of students : 5,1
3,1
Curriculum development and delivery d
3,0
L
Entrepreneurship JH
26
52 mE HEI
Governance : 1,7J ’ Hropecn TEs
23 =
| | I Austrian HEls
: |47
Mobility of academics : 3.8 B Austrian
| 23 academics

1 2 3 4 5 6

[ Il

Not at all Low Medium
Extent of cooperation irustria BenchmarkingAustria
There is amedium degree of diversity in the Accordingto the results Austrian HEI management
development of the different types of UBCAstria report the extent of UBC beinigwer on most types
with&ollaboration in R&W6.7),6 Co mmer c i al icemgparedoto tlefEuropean average, withthe
R&D r ©£5)andéldi®.4) asthe mostdeveloped excepti on of 6Col l aboration
types. 6Commercialisation of R&D resi

In comparison with the European average,etkient
of development of UBC typésasfollows:

Austria
Highly developed - -
VI EI EYE oozl 1. Collaboration in R&D 1. Collaboration in R&D
2. Commercialisation of R&D results 2. Mobility of gudents
3. Lifelong learning 3. Lifelonglearning
4. Mobility of gudents 4. Curriculum development and delivery
5. Curriculum developmeantd delivery 5. Entrepreneurship
6. Entrepreneurship 6. Commercialisation of R&D results
7. Governance 7. Governance
8. Mobility of academics
Lowdeveloped 8. Mobility of academics

Please noteAustrian academic responses above (in same diagram to keep the analysis of UBC types
green) refl ect academi cs @oncesq i Where ryeau canb compare tbbtweilenr theo wn
extent of UBC, whereas the HElI management have academics and HEI manager responses is in respect to
responded on behalf of the HEI. They are not directly which types are the most and least developed types to
comparable however wéave put them both in the  see if they correspond.
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Factors influencing the extentuBC

The coming section will outline the extent to which a
number of factors afféacooperation within business in
Austria These factors have been foundsignificantly
influence cooperation within the European context.

Benefits for students, the HEI, business,

Ll society and academics.
Drivers relating to:
FACTOR LEVEL Drivers ¢ Commercial, practical and logistical drivers,
¢ Relationship drivers.
Barriers relating to:
Barri * Usability of results,
HHIEES * Organisational and relational barriers,
¢ Funding barriers.
Relationship betweerbarriersand driveis Benefitexplained
A barrier provides a hinthnce or obstacle to do Benefitsare the perceived positive outcome (financial
something, while driver provides the motivation to and norfinancial) from undertaking UBC for the
do that thing. More specifically, removingbarrier different stakeholders groups that can potentially
does not create UBC rather it makes UBC possible. participate in UBC. This perceptiam be a reason to
Instead it is thalriver that meas that an academic increase or decrease their participation or the
cooperate with businesds an example, even when involvement of other groups. For example, if
the lack of funds is nominated as the highestier academics perceive their owenefitdo be low, that

(obstacle), owing to the impossibility of cooperating might cause a low participation in UBC and if they
without funds, the presence of funds may not be perceive thabenefitfor students ardigh, they might
enough to cooperate if theelationshipdrivers or undertake actions t hat
perceivedbenefitgmdivators) are not developed involvement in UBC

BarriershinderinguBC

Barriersare those obstacles that restrict or inhibit the Three groups of UBBarriers

ability of academics or HEIs to engage in UBC. Resulting from &actor analysis of the resultsarriers

The following table explains the extent of relevance of can be categorised in the following groups:
barriers to UBC by academics (green) and HEls 1. usability of results
(orange) inAustriacompared to the EU average. The 2' fundin arrierand’
barriers ha v e been factgoroaipsdnt 3(;) relaiSat bdrriers
orderto provide a more strategic understanding ' '

© Sciencéo-Business Marketing Research Cénaigprimo- UIIN 8
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Barrierg(grouped) to cooperatio® Austriavs. Europe

As answered by academicstdBtimanagement

Usability of results

+ The focus on producing practical results by business,

+ The need for business to have confidentiality of
research results,

+ Business fear that their knowledge will be disclosed.

Funding barriers

* Lack of external funding for UB cooperation,
* Lack of financial resources of the business,

+ Lack of HEl funding for UBC,

« The current financial crises.

Relational barriers

+ Business lack awareness of HEl research activities
/ offerings,

* The limited absorption capacity of SMEs to take on
internships or projects,

« Differing time horizons between HEl and business,

« Differing motivation / values between HEl and business,

+ Universities lack awareness of opportunities arising from UB-cooperation,

« Bureaucracy within or external to the HEI ,
« Limited ability of business to absorb research findings,

Extent of relevance

(1-10)

Extent of relevance
(1-10)

Extent of relevance

(1-10)

Extent of relevance

(1-10)

Extent of relevance Extent of relevance

(1-10)

+ Differing mode of communication and language between HEl and business,

* A lack of contact people with scientific knowledge within business,
« Difficulty in finding the appropriate collaboration partner,
+ No appropriate initial contact person within either the HEl or business.

ComparingAustrianHEI representative wifustrian
academic respongese table above)

AustrianHEI managemermtnd academics assesise
barriers to a similar extent as their European
counterparts however § undi ng
perceived to be slightly lowein Austria.Austrian
academics and HmBhanagers differhowever on their
assessment @ s abi | i t.pustrtah gadeeissu | t
perceive thesdarriersto be of a higher relevance
than the HEI managementAcademics however
percei ve béarieedl at ® oba&l | ess
managers, which cdube explained by the fact that
Austria is a small country and has dense networks of

© Sciencgo-Business Marketing Research Céraigprimo- UIIN

academics. However HElI management identify these
0 r el abta rorrasdnajsrifiarriers highlighting a
potentially cultural gap between university and
business.

vieeer r i dtrsiso@ be mentioned that the Austrian university

system still lacks industrial doctorates, professional
doctorates or similar doctoral programs and that the
gndversities of applied sciences sector still has no right
to offer doctoral programs. The introductimisuch
doctoral initiatives could provide a major factor in
bridlging the td Icultures and to overcome the
mentioned barriers.

©



Main barrierdo cooperationd Austria vs. Europe

As answered BYEl management

Differing motivation / values between university and business

Lack of financial resources of the business

Differing time horizons between university and business

Business lack awareness of university research acfivities / offerings

Lack of external funding for UBC

The limited absorption capacity of SMEs to take on internships or
projects

|
_16

A lack of contact people with scientific knowledge within business

Bureaucracy within or external to the university

Difficulty in finding the appropriate collaboration partner

The focus on producing practical results by business

Differing mode of communication and language between university
and business

The current financial crises

_I60

Lack of university funding for UBC

\ [ \
8

The need for business to have confidentiality of research results

Universities lack awareness of opportunities arising from UBC

tgq

\ | \
16,2

No appropriate initial contact person within either the university or
business

‘ I ‘ @ Austria

Business fear that their knowledge will be disclosed

1
W
T
W
W
W
W
T
W
Limited ability of business to absorb research findings 1
T
W
W
W
W
W
W
W

® Europe

Ll

Not at all

Relationship and fundidwarriers are the biggest
barriers to UBC iAustria(see graph above)

The most prominebiarriersnamed bythe Austrian
HEI managemenatr e t hos e relatlorshipe d
barrier® bet ween t he HE I
@ifferent motivation / values between university and
business (72), d@liffering time horizons between
university and busires{68) and dusiness lack
awareness of university research activities / offeéings
(6.8). In addition,AustrianHEI managememn¢ported
the dack of financial resources of the busio@s9) as

a key issue.

Funding and usability of resbigsriersare perceiwt
lowerin Austriathanin Europgsee graph abovand
previous page

AustrianHEI managememissess mosarriersas less
relevant than their European counterpantgth the
largest difference being amongst thending barriers
Specificallydl ack of wuniversity
60the current finaofeiteanbl cr
funding for UBCG6 (6.6) ar
barriers in Austrian UBC compared to European
average.
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drese rch resuﬁ

Low Medium High

With respect to thesability of resultis Austriait can

be stated thatHEI managememt er cei v e

fear that their knowledge Wibe disclosed(54) and

t(?nhe n e'q for business to have confidentiality of
% to be Iesse arriersthan in the

rest Of I:surope nterestlngly, t?l #sg folivatriers

namedcould be because of the high proportion of

SMEs in Austria.

Main barrierdo UBC inAustria

1. Different motivation / values between
university and business
2. Lack of financial resources of the business
3. Differing time horizons between university a
business
4. Business lack awareness of university reseg
activities / offerings
5. Lack ofexternalfunding for UBC
funding for UBCd® (5. 8)
isisd (6.0) and 61l ack
e seen as far |l ess rele
10

6busi

vant



Drivers stimulatingJBC

Drivers are those factors that encourage academics or  Two groups of UBGrives

HEIs to engage in UBC

Resulting from #actor analysis of the resultdrivers

The following table explains the extent of relevance  can be categorised in tHellowing groups:

of driversof UBC by academics (green) and HEIs
(orange) inAustriacompared to the EU average. The

1. relationship driveend
2. business drivers

drivers have been factored intod megtrao uip s 6
orderto provide a more strategic understanding.

Drivers (grouped) of cooperatio® Austriavs. Europe

As answered by academicstdBEtimanagement

Business drivers

Existence of mutual trust,
Existence of mutual commitment,

. ) ., Extent of facilitation Extent of facilitation
Relationship drivers (1-10) RE)

Having a shared goal,

Understanding of common interest by different stakeholders (e.g.
universities; business; individuals; students),

Prior relation with the business partner,

Cooperation as effective means to address societal challenges

7.0 6.7

and issues.

Extent of facilitati Extent of facilitation

(1-10) (1-10)

Employment by business of HEI staff
and students,

Interest of business in accessing scientific
knowledge,

Possibility to access funding / financial resources for

working with business,

Short geographical distance of the HEI from the business partner
Flexibility of business partner,

Access to business-sector research and development facilities
Commercial orientation of the HEL

© Sciencgo-Business Marketing Research Céraigprimo- UIIN 11



Main drivess of cooperationd Austriavs. Europe

As answered BYEI management

Relationships drive UBCAustria(see graph above
and table from previous page)

HEI managemenin Austria perceive the highest
driversof UBC to bedelationship drivéisuch as

@&xistence of mutual commitnded2). This could be
explained by the presence of tight Austrian innovation
and academics networks.

Co mp ar e dreldtianship drvdis6 fusisess 06
driver® ar e signiicantlyless importants

and devel opment faciliti
business of uni versity st
Oldxibility of businesp a r t n e rwhich (cén.bd ) ,
found at the bottom of the abowgraph.

Therefore it can be said thatoth HEI management
and academics inAustria agree that6r el at i o
dri meres@®r eater f aciblsingsat o
driver$ . Thi s r e oplee patue oft he
cooperation.

© Sciencéo-Business Marketing Research Cénaigprimo- UIIN

O Austria

B Europe

Drivers are perceivedo be significantly different by

Austrian _academics ahtEl managemelfsee table
from previous page

Despite this similaritgrivers of UBC areperceived
O6exi stence 068) ,omdabstarmding of r u uitd diff¢rentlyby Austrian academicsompareto
common interesb y di fferent(.2st akHkEh onhndgement@ith academics perceaivg the
relevance of both th@elationshipand the dusiness
driver§significantly higherAustriarHEI management
perceive the busineskives to be of a significantly
lower extent (5.4) than their European ntetparts
(6.7).

drivers includingd c ommer ci alof the i ent ati on
uni ve4ly,idtax® e § s -secor teseardchn e g

I Main drivess of UBGn Austria

a.f fExistencedof muttabtidist nt s (5.

2. Possibility to access funding / financial
resources for working with business

3. Understanding of common interest by differe

takeholders
11? h tence gf gnptual ¢ itment
s 3¢ ghgtual cmmitmegt
5. _ Interest of business in accessing scientific
knowledge
12

2)

by

and



